
Key Achievements
- Founder in 1981 of Rocket Science- a business specialising in the ‘live’ space

- Leading and developing the agency over the next 29 years into a content led, multi-channel 
communication and engagement agency

- Acquired in 2010 by TwoFour Group with 37 staff and £10 million turnover

- Navigated Rocket Science through 3 recessions with only 1 year of losses in 29 years!

- Grew 3 major accounts from zero,  HSBC £80m over 16 years, Allied Dunbar/Zurich £25m over 18 
years, Thomson Travel Group £15m over 20 years

- Responsible and accountable for the creation and delivery of complex and multi-faceted projects 
and campaigns driving sales growth and stakeholder engagement including

- Created and executed an award winning ‘visitor experience’ for the trade launch of Stansted 
Airport in 1991 resulting in 33000 travel agents visiting the airport prior to the official opening.

- Created and delivered Coca Cola’s London 2012 kick-off event at the Olympic Velodrome for all 
3500 of it’s UK employees. Also used as a test event by LOCOG. The objective? -to motivate and 
engage the UK business to breakthrough the £2b sales target for the first time.

- Created an internal campaign for HSBC to leverage its F1 sponsorship with staff. ‘Finding half a 
second’ was aligned to the bank’s needs to find better performance across all of its business. The 
launch featured a world first-driving the Jaguar F1 car indoors in front of 700 senior managers.

- Leading a post London 2012 strategic review for Stage One Creative Services and instrumental in 
delivering the £6m contract to construct the UK pavilion at the Milan Expo

- Selling a ‘pilot’ concept for Business TV to Hsbc and growing it to 4 award-winning segmented 
channels worth £2m per annum

- Being a trusted advisor to 4 CEO’s at Allied Dunbar and 3 CEO’s at HSBC for over 20 years

- Acknowledged as being instrumental in driving HSBC’s employee engagement score from the high 
50’s to the low 70’s

Brand Richard
A passionate, knowledgeable, creative and driven live events and communication expert with 
over 30 years experience. A proven track record of building and leading a successful business 
and client relationships that have delivered consistent results. My left brain, right brain balance, 
coupled with insight and an innate understanding of business strategy allows me to always look 
at ways to innovate, stretch, push and challenge to achieve the very best for both clients and 
colleagues. I do this through listening.                                                                                                                     A  
tenacious business leader, my style is one of ‘soft power’. I am approachable, open minded and 
progressive and place huge value on the building and developing of personal and business 
relationships and have been the trusted advisor to many senior leaders. With a single minded 
focus, I work collaboratively with people at all levels to create an appetite for finding new 
ways of doing things. I am a principled individual and use my skills to create high performance 
teams. With my entrepreneurial spirit coupled to a can do attitude and more importantly a 
complete respect for clients without whom non of this would be possible, I continue to relish 
the challenges that this ever-changing fast paced world has to offer and to continue to deliver 
success and be the very best I can be in whatever I do.

                Passion

My unquenchable passion is to ‘turn people on’! We must remember that we are still human 
beings and that inside each of us there are triggers that need to be pulled! So its not just 
’goose bumps’ or ‘hairs on the back of your neck’ moments, we have the ability through 
‘experiences’ to change and embed behaviours. It doesn’t matter whether this is in our work 
lives or personal lives, we have the ability through joined-up, integrated experiences to make 
a real difference. I love the buzz of seeing a ‘turned on’ tribe .

World at home 

Partner to Nicci, my soul mate and best friend. 
I have 3 grown up children, Rebecca, Nicci and 
Richard of whom I am fiercely proud! So far 
they have produced 3 fabulous grandchildren 
who are independent and demanding in equal 
measure!!
Currently dog less but we have been adopted 
by our neighbours Bassett…tit bits from Nicci 
no doubt.
Road cycling and the gym keep me fit and 
now the stable of Ducatis have gone I have 
a BMW GS1200 in the garage for the odd 
continental adventure. I have a PPL but fly less 
now although I have a passion for aviation and 
attend many of the UK airshows to indulge my 
other passion-photography!
I am an avid Liverpool supporter {born and 
bred} and I relax watching films and going to 
the Theatre.

World at work
Over 30 years experience including creating, 
developing and leading my own agency, 
consulting to and mentoring SMT businesses 
and advising Leadership teams at HSBC, Allied 
Dunbar and Thomson Travel Group. 

Comprehensive sector experience in Financial 
Services, Leisure, Automotive, Pharma and 
Retail.

Multi-channel activations including brand 
launches, experiencial and engagement, 
Conventions, Car launches, Exhibitions and 
trade shows, Olympic test event, screen 
content, parties, sponsorship, corporate TV.

I have led teams from 2 to 200 for event 
delivery.

              Desire

To join a business in a senior role where I can 
bring my vast experience and expertise to help 
inspire, lead, develop and grow both clients and 
colleagues.
To continue to be a go-to trusted advisor 
to clients through insight and intelligently 
conceived creativity and strategic thinking.
To be able to use my tenacity and focus to 
deliver results against strategy at the same time 
making sure that client relationships deliver 
future value.
To add my thinking and creativity to projects as 
well as my drive to push, stretch and challenge 
to achieve the very best
To play in an environment where team is every
thing.                      
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Purpose Statement 
To use every last drop of my experience, expertise and knowledge to lead, develop and grow 
both clients and colleagues whilst continuing to thrive and enjoy the challenge of engaging 
audiences with internal and external brands in an evolving communications and experiential 
live events industry (where I have been a pioneer!)
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