
Key Achievements
Re-aligned strategy and working practises to drive growth from global events agencies resulting in 
significant double-digit growth across the board

Onboarded over 40 new clients across multiple industry sectors

Won one of the biggest single event in the company history that saw over 1,200 car movements in 
the space of 2 weeks

Increased sales from £3.6m in 2016 to an estimated £4.8m (likely to smash that too), in 2017

Introduced structured marketing support to ensure that the brand positioning reflects the business 
needs and delivers client acceptance 

Devised a new focus to internal sales teams ‘FWT’ Fries With That to incentivise up-selling of services

Emboldened existing sales teams globally to reimagine the M&E client needs and deliver 
accordingly

Implemented CRM program, with segmented emails based on customer profile, potential business 
and past history

Best Bits
Solid history of delivering significant, profitable and sustainable business growth across a 
number of industries; Automotive - Mercedes AMG F1, Scuderia Ferrari, Formula E, Mercedes 
Benz, Volvo and IndyCar, Retail – Amazon and Cartier, Healthcare – Pfizer, BMS, AZ, Agency – 
BCD, CWT, Jack Morton, Quintessentially, Banks Sadler, American Express etc.

Already achieved 76% sales uplift YoY and up 38% on budget whilst maintaining margins as 
well as significant increase in brand awareness amongst key client groups.

Winner of seven MIMA’s (Meeting Industry Marketing Awards.
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Brand Joe
A sales and marketing professional with 25 years’ experience and a proven track of building 
client relationships, expanding business portfolios and managing successful teams in account 
management, business development, proposal writing and marketing. A strategist at heart, 
possessing the skills to understand business finances, launch and deliver direction in line 
business objectives as well as an ability to engage employees through communications strategy 
across a business.

Boasting a can-do attitude which I passionately preach to my teams, I relish challenges that 
test my resilience and allow me to showcase my ability to look at every scenario and produce 
solutions that turn spanners into engines to deliver tangible results and amazing work. 

An experienced speaker, panellist, judge and advisor to industry events, publications and 
associations and winner of numerous awards.

Passion
I have an unquenchable desire to question and challenge the status quo bringing creative 
solutions to bear. This thirst also manifests itself in my personal life where I’m continually 
wondering what’s over the next hill both metaphorically and physically (though not in a work 
environment where I want a company with stability and desire).

Motivation comes from many different places, my kids, wife, family and friends are all 
important to me and I am passionate about their influences. A fairer world and greater 
community contributes to ‘me’ and I strive to make a difference whenever I can. 

World at home 
Married to Hannah who’s an inspirational 
leader, respected events strategist and my best 
friend. We share two sons Aidan 12 and Jack 
15 who keep me on my toes and introduce me 
to worlds I didn’t know existed, our family is 
completed by Poppy the scarily faithful Springer 
Spaniel.
Cycling (on and off road), scuba-diving and 
skiing keeps me fit and feeds my adrenaline 
needs, a safer release since I stopped riding my 
beloved Ducati. Relaxation comes from culinary 
experimentation and travelling with family or 
friends and continuingly asking what’s over the 
next hill.

World at work
• TBR Global – May 2016 to Present - Global 
Head of MICE

• RAM Org – July 2013 to May 2016 – Joint 
Owner

• Cievents – July 2012 to July 2013 - Director of 
Sales & Account Management

• Melia Hotels International – February 2010 
to July 2012 - Director of Global Sales MICE UK 
Ireland & Scandinavia

• Zibrant - December 2005 to February 2010 – 
Marketing Director

• FirstAssist Ltd./Royal & Sun Alliance - February 
1998 to December 2005 - Marketing Services 
Manager

Desire

To land a client engagement role where creative 
thoughts and actions are the norm, where 
success is pursued but not at the detriment of 
the client experience and relationship. Where I 
can inspire teams to exceed their expectations 
and allow them to push me to greater things 
too. 
To marry sales functions with marketing, brand 
and communications and show that every 
person in an organisation is part of the sales 
process which will ultimately bring them all 
rewards.

Company to keep

MARK
ROYALL 
PASSIONATE SALES LEADER 
MEETS CHARISMATIC CREATIVE.  

Purpose Statement 
To question and challenge whilst generating innovation which delivers success and enables me 
and the people in my world a brighter future.
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